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pandemic, digitizing products and
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Trying to save money by doing your own
digital marketing? This short-term solution
may be hurting your business's long-term
success.
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Highly targeted, personalized messaging
that adds value for each customer ...
Automated marketing tracks all campaigns
to deliver detailed analytics such as
conversions, click-through rates ...
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It’s a solution that is quick and quite easy
to deliver with the right vendor partner,
and starts returning value back to the
customer instantly ... can be achieved is
through network optimisation.
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The advent of digital marketing has
largely transformed ... and maintain the
underlying relationship. Delivering on
customer expectations not only reinforces
the value proposition, but also ...
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The Microsoft Security partner
opportunity grew 21 percent year-over-
year, particularly in Microsoft 365
security, cloud security, compliance, and
identity. Microsoft Security partners are
expanding ...
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Amaysim’s former marketing and
customer leader and now business chief,
Renee Garner, believes it’s curiosity,
rather than a linear career path, that has led
to her to the top job.
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Director Ian Soffe outlined to Reseller
News the pragmatic approach to
continuing the company’s growth by
delivering ... clients through the smart use
of technology and amplifying value.
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OSS Group's focus on customer value and
growth
Despite pressures on consumer spending,
the company saw net revenues grow in Q2
due in part to the recovery of away-from-
home channels.
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Coca-Cola increased marketing spend to
create brand value amid price hikes
The value of delivering precision ... uplift
in revenue. Our customers are seeing up to
6% uplift within a year with the execution
of suppression tactics with precise
marketing and Treasure ...
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Making data work by delivering relevant
content to HCPs
Digital marketing is the game of using
digital ... technique to promote the brands
and turn followers into loyal customers.
They value time management and quality,
so it is guaranteed that you ...
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Abtach Delivering High-Quality Digital
Marketing Services Worldwide
Totango has tapped Google and
Momentive alum Karen Budell as Chief
Marketing Officer and promoted Anne
Ting to Chief Design Officer.
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Increasingly, influencer-led marketing is
seen as a key component within the overall
marketing mix, and is therefore playing a
more central role in advertisers' strategies.
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