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ofl Bradn
Traffic, the
coauthor of
Content Strategy
for the Web, the
founder of
Confab Events,
and the host of
The Content
Strategy
Podcast.
Kristina was
instrumental in

establishing
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content '\ strategy
as an ,essential
practice for
agencies-and
companies across
every industry.
Her seminal
article, The
Discipline of
Content
Strategy, was
published in
2008 by A List

Apart, the
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world”s most
popular online
magazine for web
professionals.
She also
initiated
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| Kristina
Halvorson
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the book iscvery
appropriate and
current but bear
in'mind that
Kristina
Halvorson
revised the
content Strategy
Quad 2018. You
will find the
new one on
Halvorson's
Braintraffic

blog. Reading
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this book /is fun
and. very
informative.
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nationally~
renowned agency
specializing in
content ' strategy
and writing for
the web. Widely
recognized as
one of the
country'’s
leading content
strategists,
Kristina speaks
regularly to

audiences around
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the world about
how to deliver

useful, usable

content online,
where and when

your customers

need it most.
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(Voices That
Matter) : Amazon

Kristina
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Halvorson, | in
"Content
Strategy for the
Web, ™ offers a
concise and well
produced
introduction to
a subject of
interest to
those of us
involved in
workplace
learning and

performance
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(traindng)w+=and
anyone, else
interested in
knowing how to
reach online
audiences
effectively
through well
designed and
engaging
content.
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Kristina
Halvorson

Buy Content
Strategy for the
Web (Voices That
Matter) by
Halvorson.
Kristina ( 2012
) Paperback by
(ISBN: ) from
Amazon's Book
Store. Everyday
low prices and

free delivery on
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eligible orders.

Content Strategy
for "the Web
(Voices That
Matter) by
Kristina
Halvorson and
Melissa Rach
deliver a ton of
useful
information and
guidance in a

consumable form
Page 23/46



and  frdendly
tone of voice.
Warning: May
cause
considerable
excitement about
your work. Side
effects include:
The desire to
explore Content
Strategy further
(truly a rabbit
hole), and the

generation of a
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ton of new
ideas.
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founder and
president of
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nationally-

renowned agency
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specializing in
content strategy
and writing for
the 'web. Widely
recognized as
one of the
country’s
leading content
strategists,
Kristina speaks
regularly to
audiences around
the world about

how to deliver
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useful, usable
content online,
where and when
your customers
need it most.
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Halvorson,
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In an effort to
be more valuable
as a partner to

our existing and
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potentdal
clients, as well
as be able to
carry a
conversation
(with limited
eye rolling)
with our Content
Strategists, the
Springbox
Account
Management Team
picked up

“Content
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Strategy for the
Web” by Kristina
Halvorson.

Content Strategy
for the Web, 2nd
Edition:
Halvorson

Expert resources
for content
Strateqgy
professionals
and enthusiasts.

Listen to the
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podcast, find
the books, come
to the
conference, or
join the
community.
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wondering how to
get free PDF
EPUB of book
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for  the Web by
Kristina
Halvorson. Click
on 'below-buttons
to start
Download Content
Strategy for the
Web by Kristina
Halvorson PDF
EPUB without
registration.
This is free
download Content

Strategy for the
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Web by Kristina
Halvorson
complete book
soft copy.

[PDF] [EPUB]
Content Strategy
for the Web
Download

Read it to:
Understand
content strategy
and its business

value Discover
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the processes
and people
behind a
successful
content strategy
Make smarter,
achievable
decisions about
what content to
create and how
Find out how to
build a business
case for content

strategy With
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all-new
chapters,
updated
material, case
studies, and
more, the second
edition of
Content Strategy
for the Web is
an essential

Content strategy
for the Web by

Halvorson,
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Kristina, Rach
Shown here
addressing the
Content Strategy
Meetup in
Portland,
Kristina
Halvorson is the
CEO and founder
of the content
strateqgy
consultancy

Brain Traffic,
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the author of
the seminal book
Content Strategy
for "the Web, and
the founder of
the Confab
content strategy
conferences.

Content Strategy
for Marketers:
Insights From
Kristina

Creating a
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Comprehensive
Strategy and
Governance. The
goal of content
strategy is to
create
meaningful,

cohesive,
engaging, and
sustainable
content.

Throughout her
book, Content

Strategy for the
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Web, Kristina
Halvorson
discusses in
detail the
benefits of and
how to create
your content
strategy. It
reiterates that
your strategy
helps you to
identify what
already exists,

what should be
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created and,
more
importantly, why
it''should be
created.

Content Strategy
Basics |
Usability.gov
Kristina
Halvorson is the
founder and
president of

Brain Traffic, a
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web icontent
agency..  Since
1997, Kristina
has “led hundreds
of content
strategy and web
writing projects
of all shapes
and sizes. She
is a passionate
advocate for
content strategy
and wants you to

be, too. Follow
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Kristina on
Twitter
Q@Qhalvorson.

The Discipline
of Content
Strategy — A
List Apart

Find your people
at a Brain
Traffic event.
Join us at one
of our wildly

popular content
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strategy
conferences,
Confab and
Button—all
online until
this dang
pandemic is
over. Spend time
with world-class
speakers, make
new friends
behind the
scenes, and get

365-day access
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to a xobust
virtual library
of talks and
l'ive ‘broadcast
recordings.

Brain Traffic -
Content Strategy
Consulting,
Training, and

Kristina
Halvorson 1s an

American writer,
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entrepreneur,
speaker,
podcaster, and
expert on the
subject of
content
strategy. She is
the founder and
CEO of Brain
Traffic, a
content strategy
consultancy, and
of the Minneapol

is-based content
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strategy
conference
Confab. She is
the "author of
Content Strategy
for the Web and
hosts The
Content Strategy
Podcast.
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